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Does the ACA affect my 2014 individual income tax 

return?

Yes, ACA requires most US residents, to have minimum 

essential health insurance coverage or pay a penalty.  

What does it mean to have minimum health insur-

ance?

A minimum health insurance plan has to off er 10 essential 

benefi ts: ambulatory service, emergency service, hospital-

ization, maternity care, mental health, prescription drugs, 

rehabilitative service, laboratory service, preventive,  and 

pediatric service.  Please note oral and vision care are not 

listed for adults.

Do I have to switch my current plan to the new 

government health plan (exchange) in order to avoid 

being penalized?

No, as long as your current plan meets the above minimum 

health coverage requirements.

Are children or senior citizens subject to this new 

requirement?

Yes, every household member including children must 

have minimum health insurance (MHI) or qualify for an 

exemption for every month in 2014.  Otherwise, the adult 

who claims the child will generally owe a penalty.  Senior 

citizens are required to have MHI or an exemption as well.

Continued on page 7

Top Ten Obamacare Questions
By Jake Hutchison

BCS Phone Bank - Taxing Times at WJHL
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In the winter newsletter we looked at what is culture and 

why it is a leader’s #1 responsibility. So now let’s look at how 

you create and maintain a healthy culture.  

Hiring the Right People  
It all starts with getting the right people on the bus, as Jim 

Collins would say. Th e more people are like-minded when it 

comes to culture the more successful you will be.

If half the battle is “buy-in,” let’s at least start with people 

who have the same principles, moral foundation, and be-

liefs. Trust me, this removes many problems right off  the 

bat.

Look for people with positive attitudes; no one enjoys being 

around people that have negative attitudes. Th ese people 

bring others around them down and can quickly sour the 

whole organization.

People will mess up, miss the target and sometimes com-

pletely drop the ball, but the more people you have working 

towards the same goal, in this case a healthy, vibrant culture, 

the overall team will still succeed. It’s called picking each 

other up!

“Like-minded” does not mean “the same” though, while we 

make up one team, we are all gifted diff erently and many 

times it takes another person’s strengths to make up for my 

weaknesses. When we work with this mindset and appreci-

ate and encourage one another, the whole team wins.

How You Treat Them
Goals are always better than rules – A successful organiza-

tion has organizational goals that are clearly communicated 

and then individual goals that contribute towards the over-

all success. If this is done well, less rules are then needed. 

People usually work better in this environment than one 

heavy laden with rules and are typically happier.

Invest in your people – Whether it is ongoing training that 

makes them better, or providing the best technology and 

equipment to help them do their job, both are important to 

making people feel valued.

Be responsive to the needs of your employees – anything 

that aids in a healthier work/life balance contributes to a 

better culture. Flex time, part time, work from home op-

tions, ability to go to child’s soccer game are all appreciated 

by your employees.

Show appreciation throughout the organization – most of 

the time people view this as top-down only, but the most 

successful cultures show appreciation to each other up, 

down and sideways, across departments, locations, etc. 

Many times the simplest but most powerful form of this is 

in our words either spoken or written.

Have fun – celebrating successes and having a relaxed atmo-

sphere are very important.

Leaders Modeling the Type of Culture Wanted
Culture is shaped mostly by how your leaders act. Is 

teamwork being modeled? Is integrity being shown in all 

situations? Are leaders maintaining positive attitudes when 

facing adversity? Are leaders truly caring and investing in 

others? Are leaders having fun and celebrating successes or 

just moving on to the next challenge? All tough questions 

but ones we must each ask ourselves as leaders if we truly 

want to build a winning culture!

Culture: A Leader’s #1 Responsibility
Part II          By Tommy Greer
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New IT Intern 

Anthony Capaforte (Milligan 

College).

Kala Hyder Congratulations to Kala and Trevor Hy-

der on the birth of their daughter, Natalie Elizabeth. 

She was born on January 20th, and weighed 7 lbs., 9 

oz., and was 20 inches long.

New Tax Interns From left to right, front row: Michael 

Fernando (Tusculum College), Samantha Amador (ETSU), 

Heather Dykes (ETSU graduate), Lauren Ford (Woff ord Col-

lege).  Back row: Garrett Ewers (MTSU graduate), Luke Falasca 

(Milligan College).

N T I t F l f h f M h l

Continued from back cover

Enrollment for SHOP became available on-line November 15, 

2014.  Go to Healthcare.gov to fi nd your state’s SHOP. Em-

ployers must enroll online. No paper applications are available.  

Th ere is good news for small tax-exempt (non-profi t) employ-

ers too. Th e credit is refundable, so even if eligible businesses 

have no taxable income, they may be eligible to receive the 

credit as a refund as long it does not exceed their income tax 

withholding and Medicare tax liability. Th e refund payments 

are subject to sequestration.

New Reporting Requirement for 2015

Employers with 50 or more FTE employees who off er 

employer-sponsored self-insured coverage to its employees 

have a new reporting requirement for 2015:

By the fi ling deadline in 2016, the employer must complete 

and submit FORM 1094-C and FORM 1095-C to report 

2015 information about individuals who have minimum es-

sential coverage under the employer plan; and therefore, are 

not liable for the individual shared responsibility payment for 

the months that they are covered under the plan.

• FORM 1095-C is completed for each employee who of-

fered health coverage

• FORM 1094-C is the Summary of all FORMs 1095-C

Rachel Ricker Rachel is the new admin-

istrative assistant in the Greeneville offi  ce.  

She comes to BCS with over fi ve years of 

experience as an administrative assistant 

and billing specialist.
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Client Feature      Borla 

“Borla has been in business for over 37 years, and we were 

a 15-year overnight success!” said Alex Borla, who founded 

the company in 1978 in New York with his wife and partner, 

Alyse.  Among many products, 

Borla is known for making 

premier performance exhaust 

systems, headers, pipes, and 

polished tips for vehicles in their 

Carter County facility.

“Th e Borlas really started the industry of aftermarket exhaust 

systems,” said Allen Stoner, CFO.  After relocating to Cali-

fornia in 1983, the company grew through the marketing 

and sales eff orts of Alyse Borla and later David Borla, and 

Alex Borla’s connections in the auto industry, like Carroll 

Shelby.  When it outgrew the facility in California, they 

began a nationwide search for a new location.  In 2008, they 

decided to move part of the company to Carter County, in 

the old Texas Instruments/Siemens facility.  

Th e year 2008 was a great time 

to relocate.  “Alex foresaw the 

trouble coming with the Ameri-

can automotive industry, and 

the bulk of the company was 

moved when the demand was 

low,” said Allen.

Eighty percent of Borla’s cus-

tomer base is now within one-day shipping.  Th at is one of 

the reasons for choosing Carter County as the site for the 

new facility, along with the management and IT people who 

were already in place with Siemens.  

“Th e workforce is the greatest asset this area has,” said Alex 

Borla.  “Th e work ethic of the people here is the best, it’s a 

diff erent mindset.  Any company is only as good as people 

who work with you.  Th e tax incentives are great, but the 

workforce can make it or break it in one day.”

Economic development is an 

important part of the way Borla 

gives back to the community.  

“We help out the trade schools, 

give them materials to use in 

welding, help them train.  We 

have tenants in our building, mostly smaller start-up com-

panies,” said Allen.

In addition to the exhaust line, Borla has expanded to in-

clude induction and carbon fi ber.  Th e company is looking 

towards the future by diversifying, looking for new oppor-

tunities and increasing production.  Borla increased produc-

tion by 20% last year, and still demand was greater than 

supply.  “By hiring engineers and draftsmen, we’re building 

a fi rm foundation for continued growth,” said Allen. 

Allen Stoner
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Perfomance Industries

Borla is called the world’s winningest exhaust.  Th ey are 

involved in many diff erent racing circuits, from NASCAR 

to off -road truck racing.   

Borla is the highest quality exhaust system, and is known 

all over the world as the premier brand in the auto indus-

try.  Having a high quality product “Made in America” is 

certainly important to Americans, but is also seen as a status 

symbol in Asia and the Middle East.       

Borla will be featured on the Ion TV show “World’s Greatest” 

as the world’s greatest exhaust system this spring.  Currently, 

“Motorhead Garage” is fi lmed in the Borla facility, and you 

can watch that on the Velocity TV channel as well as online 

at masterstv.com.

To learn more about Borla, visit their website or download 

their app, which will let you listen to sounds of exhaust sys-

tems in diff erent vehicles.  Borla guarantees their products 

with a million mile warranty, and you can buy their products 

online and install them yourself. 

“We design a product that 

is the extension of a person’s 

l i f e s t y l e ,” 

said Allen.  

“We deliver 

value, qual-

ity, sound 

level options, 

and we build 

excitement.”

Alex and Alyse Borla

David Borla
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When Should You Take Social Security?
By Nathan Goodwin

Have you given any thought to when you’ll begin taking 

Social Security income?

It’s a more important question than you might think. When 

you start benefi ts will not only have a big impact on how 

much you’ll receive, but can also aff ect spouses, children, and 

survivors. Here are a few things to think about. 

First, know your full retirement age (FRA). Th is is the age at 

which you’re eligible for your full benefi t. If you were born 

before 1938, it’s still 65. However if you were born in 1938 

or later, your FRA gradually increases until it reaches 67 for 

those born after 1959. You can start receiving benefi ts as early 

as 62, or delay to age 70. To start at 62 means about a 25% 

reduction in your full benefi t, while delaying benefi ts past 

your FRA will result in 8% increases each year. Not a bad 

return, especially in today’s low interest rate environment. 

In considering when to start benefi ts, these two questions 

can be a good starting point…What is my current fi nancial 

position, and how long do I expect to live? Obviously one of 

these is a little easier to answer than the other. Knowing how 

long one will live is a diffi  cult question, but looking to family 

history can sometimes be helpful. If you’re married, another 

set of options presents itself about fi ling and suspending. 

At BCS Wealth Management we have the tools needed to 

run many scenarios to help you determine the best strategy 

for you. Ultimately, the decision is yours, but don’t make the 

decision hastily and without knowing your options. Th is is 

the time of year for tax returns and getting your fi nancial 

house in order. Whether your questions are about Social 

Security or your investment portfolio, call us today for a free 

consultation.

-------

Nathan Goodwin, JD, PFP, is a fi nancial advisor for BCS 

Wealth Management in the Kingsport offi  ce.  He is available 

for free 30-minute consultations with any BCS client, and he 

appreciates your referrals.
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National Wear Red Day

 Continued from front page

Does each member of my household have to have 

minimum health insurance for every month in 2014?

Th e simple answer is yes.  To avoid being penalized, every 

household member must have minimum health insurance 

for each month in 2014.  If you have qualifi ed coverage 

for one day during the month, that qualifi es you to have 

qualifi ed coverage for the entire month.

In previous years, I have not had to fi le a return.  Do 

I have to fi le a 2014 return to show that I had health 

insurance?

If you are not required to fi le a tax return and do not want 

to fi le a return, you do not need to fi le a return solely to 

report your coverage or to claim an exemption.

My wife, the kids, and I had qualifi ed health insur-

ance for all of 2014.  How do we report this on our 

return?

If every household member had minimum health insur-

ance for each month in 2014, simply check the box on line 

61, page 2 of Form 1040.  

Do I qualify for an exemption to not be penalized?

You may qualify for an exemption, some examples are: you 

recently experienced the death of a close family member or 

you had medical expenses you could not pay.  For a com-

plete exemption listing please visit https://marketplace.

cms.gov/applications-and-forms/exemption-application.

html

Do I qualify for the premium assistance tax credit?

A refundable tax credit is available for insurance policies 

through the new governmental exchange if certain criteria 

are met.  In order to qualify, you must purchase health 

insurance through the new governmental exchange and 

your family’s household income must be between 100% 

and 400% of the Federal Poverty Level.     

What additional information do I have to bring this 

year because of these new ACA requirements?

If your household has qualifi ed insurance for the entire 

year, BCS client’s need to complete the tax time and tax 

organizer questions.  Copies are available at:

http://www.bcscpa.com/services/individual.html.  If you 

purchased the new governmental exchange insurance, you 

will receive Form 1095-A.  You will need to bring this form 

along with your completed  tax time and tax organizer.

For more information on the new 2015 employer ACA 

obligations, please visit our blog on BCScpa.com.

Do not hesitate to call our offi  ce with any ACA questions 

or any other tax questions.
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Update for Employers Who Offer Health Insurance 
Coverage to Employees   By Gina Lemons

Small Business Health Care Tax Credit

Employers with 24 or fewer full-time equivalent (FTE) em-

ployees who off er health insurance coverage to its employees 

may qualify for the Small Business Health Care Tax Credit. 

Th is credit has been available to Small Business employers who 

have met the requirements since 2010. For tax years beginning 

in 2014 or later, a third requirement has been established. 

Th ese requirements are listed below.

• Employees must have average annual wages below $50,000

• Employer contributes a uniform 50% or more towards 

employees’ self-only premium costs

• NEW FOR 2014: Employer must purchase insurance for 

employees through the SHOP marketplace

Th e credit is available to eligible employers for two consecutive 

taxable years. To receive this credit, eligible employers must use 

FORM 8941.

Note: Th e maximum tax credit is 

available to employers with 10 or 

fewer FTE employees and average an-

nual wages of less than $25,000.

What Is the SHOP Marketplace?

SHOP is an acronym for Small 

Business Health Options Program. Employers can shop and 

compare health insurance plans, enroll and manage coverage, 

and control how much they pay towards employee premiums. 

Employers must meet the following requirements to be eligible 

for SHOP Marketplace.

• 50 or fewer FTE employees

• An offi  ce or employee work site within the SHOP’s state

• Off ered coverage to all full-time employees

• At least 70% of full-time employees have enrolled in 

SHOP plan
Continued on page 3


